
1firebrand.marketing

Modernizing Load 
Balancing by VMware
September 2023 - February 2024

 Confidential – do not share



2

The Mission:
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After being acquired by VMware, Avi 
Networks’ Modern Load Balancing 
Solutions were now being considered as 
a viable legacy appliance replacement 
among Fortune 1000 companies.

Despite having a superior product, many 
companies were still hesitant to fully 
commit to load balancer replacement.

Landing these whales required a 
comprehensive and creative/integrated 
approach to paid and organic social to 
help the VMware NSX® Advanced Load 
Balancer make a splash and seal those 
deals.
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How Did We Cause a Stir on Social Media?

Solidify Our Growing Reputation as 
the “Cool Kids” of Load Balancing
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The challenge was to take highly technical - but dry -concepts 
that demonstrate the superiority of VMware NSX Advanced Load 
Balancer and present them in an amusing and easy to 
understand way to stick in the minds of decision makers.

Additionally, we crafted custom landing pages
that expanded on the concepts on social and 
moved users down the funnel towards a
technical blog.

Before After
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Campaign Flow
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Original technical concept

Creative Mockups

Social Posts

Custom Landing Page

Technical Blog
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Results
Social Boost

    +844%   +1.3% 
               organic reach          social followers

+209% social shares

+825% social interactions

+336% social clicks

Across all organic social channels 
[LinkedIn/Meta/X] 
(vs. same period previous year)
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Results
Website Boost

+16% average engagement time per session

+20% engaged sessions per user

+34% engagement rate

on web sessions from all organic social users (vs. same period previous year)

Website Events from Organic Social [September 2023 - February 2024]

Above: Increased website events 
showing more engagement and overall 

quality of sessions during the 
campaign, including:

+20% events per session

on web sessions from all organic social 
users (vs. same period previous year)
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Results
Brand Boost Branded Traffic increase 

during campaign run

New Users from Organic Social New Users increase during campaign run

+26% monthly average new users from organic social 
(vs. yearly average)

+25% weekly active users from all channels w/ +2% weekly active 
from organic social channel (vs. same period previous year)


